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as possible on the
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Make sure all of your tools are designed for
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mer-Centric

use the same design, font,
all posters, advertising,

us on benefits to the consumer — they
don’t care what you want. Serve their self-
interest.

imeline

efore your event, build a
of when each step will be
what to do two months before
ree weeks before, etc.

d guideline is to reach your audience
rly enough for them to plan for it, and
remind them late enough to remember.
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duling

heduling office in the
m reservation,
odations, PA and AV needs.

.edu/scheduling or 389-2223

sure to read your reservation confirmation
carefully.

rly comprehensive list of
or University events.

r, no group uses all 28 of these tools.

ective for reaching your target.

it simple - choose a few that will be most
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ere a real story here?),
a news release. Have a
dent do it if you don’t know

he 5 Ws, a quote, and a contact.

end to Media Relations Director Mike Cooper
michael.cooper@mnsu.edu

A

ution

area weekly newspapers
te. This works!

cally includes these in his release
ution from Media Relations)

1/14/2011



urces

.homemagonline.com

ankatoevents.com/

s release for coverage
st appearances:

ceived the information
have any questions

y will cover it

e pushy — if you’ve given them a story,

4
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news story

CSU every weekday from
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Ad

the Reporter every

unications coordinator well in
e of your event

onard.koupal@mnsu.edu

raphics about your event to the

A

ertising

for University accounts

cheap, and people read them

A
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with video capability on

ry simple, keep text minimal
zes — small text will not reproduce

ts of red — it’s difficult for TVs to process

end to leonard.koupal@mnsu.edu

message signs, in front of
s stop and on the fountain
uilding

Lenny Koupal in the CSU office
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220 — six of them will

d for you to post on other
tin boards (not on any other

ulletin boards by staff, with

e and Carkoski Dining
sin CSU)

unications Coordinator Greg
6987 or gregory.husak@mnsu.edu
idelines and reservations

hese fill up early — do this as early as possible
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and online ordering.

www.mnsu.edu/printing/copy for details

>

ing Services
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case you can decorate to
r event or group.

ent Activities (CSU 173) to

udent Senate during the
their meeting to make them
r group, what you’re doing, and
you have. They appreciate the
tion, and are often able to provide
ional help or suggestions.
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talk with people

Again, reserve through Scheduling

andbill with the basic information

A

able TV carts.

nt for future use!

don’t have any video, you can create a
review testimonial video with students or
others looking forward to the event.

otograph and shoot some video

A
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create buzz and

rds or costumed actors, like
on Day

ge with CSU in advance — don’t just show
up and do them without asking

ents

for maximum effectiveness — think
class schedules, eating times, etc.

v
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ake sure information
s accurate and current.

ebsite includes contact info for
e who is prepared to answer

nclude your web address on all materials.

in 45 locations. This is for
ent organizations. Provide a 2”
er JPG & URL link to a site with
rmation, with start & end date, no
than 2 weeks. Send to Wayne Sharp at
st 2 weeks before the desired start date.
wayne.sharp@mnsu.edu 507-389-1167
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p page, and get
up to invite all their FB
it regularly with new

A

gh Administration, e-
groups of students, faculty,

ages brief and focus on benefits to
cipient rather than what you want.

nclude a Web link and/or contact information.
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(Dining Services), etc.

4

s, an advertising slide or
fore movies

ents before other campus events
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ty if the program has a
emic area (this should be

ttendance could mean extra
s or could potentially happen

rea schools and organizations if appropriate.

tact student organizations that may have an
interest.

>

in outside sponsors that can
expand the audience base.

sity Advancement before proceeding
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