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the Included Responses button. You can then view the set of individual responses that
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Launch Date  01/27/2006 - 9:39 AM © Download Results
Receive results in spreadsheet
Modified Date format
9 vView Recipient Status
Close Date Check the response status of
Email Invites 1489 each of your recipients
Visits 353 (24%)
Partials 0 (0%)
Completes 238 (16%)

Responses: ® Completes only € Partials only ¢ Completes & Partials

1.

The top percentage indicates total 1 2 3 4 5
ﬂ::efgr;ﬂ Eﬁiﬁmm Strongly Agree Agree Don't Know Disagree Strongly
selecting the option Disagree
1. | understand why MSU has adopted the 20% 52% 19% 5% 3%
different strategic goals. a7 124 46 13 7
2. The strategic goals affect the way | do my 17% 50% 19% 11% 4%
job. 40 119 45 25 9
3. The strategic goals impact the department 26% 51% 15% 6% 2%
or unit within which | work. 62 119 36 14 4
4. The strategic goals are important to the 31% 49% 12% 7% 2%
continued health and growth of MSU. 72 115 28 16 5

) ) 21% 48% 17% 9% 5%
5. The strategic goals are important to me. 50 114 a1 21 1
6. | took an active role in the development of 8% 17% 9% 39% 27%

the strategic goals. 18 39 22 90 63

 To type in your initial question, click Edit. Insert adds a new question
either above or below this one.
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2.Which of the strategic goals is most important to you?

promote diversity

review and enhance graduate
education

enhance academic excellence in
undergrad studies

establish a distance learning plan

develop and implement campus-
wide plans

public relations marketing plan
enroliment management plan
campus facilities master plan
fundraising plan

international education

health and wellness

3.Which of the strategic goals is least important to you?

promote diversity

review and enhance graduate
education

enhance academic excellence in
undergrad studies

establish a distance learning plan

develop and implement campus-
wide plans

public relations marketing plan
enroliment management plan
campus facilities master plan
fundraising plan

international education

health and wellness

Total

Total

Which of the strategic goals is most important to your department or

4 unit?

promote diversity

review and enhance graduate
education

enhance academic excellence in

Mumber of
Flespn nies

24

33

87

16

18

14

15

230

Mumber of
Responses

25

39

25

16

21

25

45

225

Mumber of
H.Eipﬂ nies

17

37
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Response
HRatio

10%

14%

38%
7%
4%

2%
2%
8%
2%
6%
7%

100%

Response
Ratio

11%

4%

2%
17%
4%

11%
7%
4%
9%

11%

20%

100%

Response
Ratio

8%

17%
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undergrad studies — 66 29%
establish a distance learning plan i 12 5%
develop and implement campus-
wide plans b 12 5%
public relations marketing plan = 11 5%
enroliment management plan . 18 8%
campus facilities master plan ] 22 10%
fundraising plan = 12 5%
international education 7 3%
health and wellness 10 4%
Total 224 100%

Which of the strategic goals is least important to your department or Numberof Responss

5. unit? Responses Ratio
promote diversity = 10 5%
review and enhance graduate o
0,
education 13 6%
enhance academic excellence in
. 5 2%
undergrad studies
establish a distance learning plan — 30 14%
develop and implement campus- o
0,
wide plans 12 6%
public relations marketing plan w 20 9%
enroliment management plan = 16 7%
campus facilities master plan - 12 6%
fundraising plan — 26 12%
international education i 19 9%
health and wellness (. 54 25%
Total 217 100%
6.
The top percentage indicates fotal 1 2 3 4 5
respondent ratio; the boffom number . f Strongly
represents actual number of respondents Strongly Agree Agree Don't Know Disagree .
selecting the opiion Disagree
1. Planning is important for the continued 53% 43% 2% 1% 1%
growth of this institution. 127 102 5 2 2
2. | actively participate in the planning 9% 38% 11% 32% 9%
process. 22 89 27 77 22
3. | provide input into the o o o o o
directions/actions/strategies of the 40% 42% 6% 9% 3%
department or unit within which I work. 94 98 15 22 6
4. My input in the planning process is 17% 37% 29% 9% 8%
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valued.

5. My department or unit has a mission
statement.

6. My department or unit has a strategic
plan.

7. 1 know how plannning for the future at
MSU takes place.

8. | know how planning is accomplished in
my department or unit.

9. I know how the planning that takes place
in my department or unit relates to other

departments or units on campus.

10. Our department or unit plans relate to
the strategic goals of the university.

11. We assess our progress toward
department or unit goals.

12. | know what assessment mechanisms
are used to determine progress within my

department or unit.

13. We assess our progress toward college
or division goals.

14. | know what assessment mechanisms
are used within my college or division.

15. We assess our progress toward
university goals.

16. | know what assessment mechanisms
are used within the university.

7 .[Question Title]

The top percentage indicates folal
respondent ratio; the boffom number
represents actual number of respondents
selecting the option

1. How far out do you plan in your
department or unit?

2. How far out does your college or division
plan?

3. How far out does the university plan?

40
51%
122
26%
62
8%
18
29%
69

15%
36

28%
66
34%
80

26%
60

22%
52
16%
37
19%
44
8%
19

1
Less than 1-

2 years
14%
33
8%
18
2%

1-2

30%
71

20%
47

4%

89
40%
94
38%
90
39%
91
50%
117

37%
88

47%
112
43%
102

45%
105

44%
105
38%
91
40%
92
33%
77

69
5%
11

22%
51

25%
58
10%
23

23%
55

18%
42

14%
33

16%
38

19%
45

26%
61

25%
57

32%
76

3-4

23%
54
11%
26
7%
17

5-6

14%
32
13%
30
16%
37

21
2%

11%
25
19%
43
6%
13
14%
33
4%
10
6%
15
9%
22
11%
26
16%
37
14%
32
21%
50

5
More than 6

%
17
8%
20
24%
56

8.The following questions ask your opinion about funding priorities and goals.

The top percentage indicates fotal
respondent ratio; the boffom number
represents actual number of responden
selecting the option

1. We must find sustainable funding for the
strategic goals.

2. Budget lines will have to be cut in order to
redistribute existing funds to support

strategic goals.

3. There is a need for better communication
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is Strongly Agree

36%
86

7%
17

45%

Agree

2

49%
115

20%
47

40%

3

Don't Know

10%
23

38%
89

12%

4

Disagree

4%
9

25%
60

2%
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19
2%

3%

9%
22
6%
14

10%
23

3%

3%

4%
10

3%

5%
11
3%

6%
13

6
Don't know

12%
28

40%
95

47%
112

5
Strongly

Disagree

1%
3

10%
23

1%
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across colleges and divisions with regard to 105 93 29 5 3
planning and assessment.
4. There is a need for better mechanisms to
assess progress toward attaining university 28% 39% 21% 5% 1%
strategic goals. 66 91 63 1 8
Humber of Response
9.1 am Responses Ratio
Faculty (D 131 55%
staff 88 37%
Administrator @l 20 8%
i . Humber of Response
10.1 have been employed by the university for: Responses Ratio
1- 4 years — 76 32%
5-9years (I 66 28%
10 - 14 years @ 21 9%
15 years or more — 75 32%
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