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The International Business program offers an in te grat ed undergraduate de gree.  
The objective of the program is to train and prepare students to com pete and 
excel in to day’s increasingly interdependent glo bal econ o my.

International Business minor is designed to com ple ment the stu dent’s ma jor fi eld 
of study and enhance his/her ca reer op por tu ni ties. It is strongly rec om mend ed to 
stu dents in busi ness ad min is tra tion, mar ket ing, man age ment, avi a tion manage-
ment, fi  nance, ac count ing, computer sci ence, lan guage, po lit i cal sci ence, his to ry, 
geography, and oth er related ar eas.

Admission to a Major in the College of Business. Admission to a major in the 
College of Business typically occurs at the be gin ning of the student’s junior year. 
Once admitted students may choose to pur sue a degree in one or more of the fol-
lowing COB majors: Accounting, Finance, International Business, Management, 
or Marketing. Multiple criteria will be considered for admission to a major in the 
College of Business. Admission is competitive; meeting minimum requirements 
does not guarantee admission. Deadlines for application are: October 1 for Spring 
Semester and March 1 for Fall Semester.

Criteria Considered for Admission to a Major in the College of Business
1. Grade Point Average: minimum 2.7
2. Credits and Courses: 33 completed credits of the 44 general ed u ca tion 

requirements
3. Completion of the following courses: IT 101, MATH 130, ACCT 217, 

BLAW 200, MGMT 200, Second Year Experience 201, ECON 201, ECON 
202, ECON 207.

POLICIES/INFORMATION

Academic Advising.  Students will initially receive their advising from the pro-
fessional advisors in the College of Business Advising Center. When a student 
applies to the College of Business, he/she will be assigned a faculty advisor in 
the major area of study. Questions regarding the assignment of advisors can 
be answered in the College of Business Advising Center,  151 Morris Hall, 
telephone: 389-2963.  

College of Business Laptop Program.  Students enrolled in College of Busi-
ness courses numbered 200 and above are required to have a notebook computer.   
The College highly recommends that students purchase their COB laptop at the 
Campus Computer Store allowing them to utilize the full range of benefi ts of the 
Laptop Program.  Students choosing not to purchase the recommended laptop 
must have their laptop inspected to be sure that it meets a minimum standard speci-
fi cation requirement and take responsibility for keeping said laptop in operational 
order at all times.  Students using a non-recommended laptop are eligible for only 
a limited number of the full array of benefi ts offered by the Laptop Program.  For 
further information, please refer to the College of Business section at the front 
of this bulletin or visit the College website at www.cob.mnsu.edu.

College of Business Policies. Students who are business minors, non-busi ness 
majors or those who are not seeking a four year degree may take up to 24 
credits in the College of Business.  Students must be admitted to a College of 
Business major to be granted a Bach e lor of Science degree in any College of 
Business major.

Residency. Transfer students must complete a minimum of 30 resident cred its 
at the upper division (300-400) level in the College of Business at Minnesota 
State Mankato.

Transfer students pursuing a major or minor in the College of Business must 
complete at least 50% (one-half) of their major or minor coursework at Min-
nesota State Mankato.

GPA Policy.  Students must earn a minimum grade point average of 2.0 (“C”) 
on the total courses taken in the College of Business and a 2.25 overall GPA to 
meet graduation re quire ments.

P/N Grading Policy.  No more than one-fourth of a student’s major shall con sist 
of P/N grades.

Assessment Policy.  The College of Business believes that the ongoing as sess-
 ment of its programs makes a vital contribution to the quality of those programs 
and to student learning.  Student Participation is an important and expected part 
of the assessment process.
 
Student Organizations.  The International Business Or ga ni za tion op er ates 
on both a professional and per son al level. IBO cre ates cul tur al awareness and 
pro vides in ter ac tion among stu dents and international business pro fes sion als. 
IBO members participate in con fer enc es, busi ness tours, annual trips, meet ings 
and so cial ac tiv i ties.
 
The Council of Student Business Organizations (COSBO) which is com prised 
of the presidents of the nine organizations and the college rep re sen ta tive to the 
Student Senate, works directly with the Dean’s of fi ce in the co or di na tion of 
activities of the various or ga ni za tions and sponsors activities of their own.
Internships. Students are encouraged to participate in business and in dus tri al 
organizations through in tern pro grams.  Internships are available during the 
junior or se nior years.  Students interested in internships should in ter view ear ly 
with the internship coordinator for en roll ment in this program.

INTERNATIONAL BUSINESS BS

Required General Education
ECON 201 Principles of Mac ro eco nom ics (3)
ECON 202 Principles of Microeconomics (3)
MATH 130 Finite Mathematics and Introductory Calculus (4)
(Choose 3 credits)
PHIL 120W Introduction to Ethics (3)
PHIL 205W Culture, Identity, and Diversity (3)
PHIL 222W Medical Ethics (3)
PHIL 224W Business Ethics (3)
PHIL 226W Environmental Ethics (3)
PHIL 240W Law, Justice & Society (3) 

Prerequisites to the Major
ACCT 217 Survey of Financial and Managerial Accounting (4)
BLAW 200 Legal,Political,and Regulatory Environment of Business (3)
ECON 207 Business Statistics (4)    
IBUS 201 Second Year Experience (0)
IT 101 Introduction to Information Systems (3)
MGMT 200 Introduction to MIS (3) 

Major Common Core
Required of all College of Business Majors (Choose 19 credits)
FINA 362 Business Finance (3)
FINA 395 Personal Adjustment to Business (1)
IBUS 380 Principles of International Business (3)
MGMT 330 Principles of Man age ment (3)
MGMT 346 Production and Operations Management (3)
MGMT 481 Business Policy and Strategy (3)
MRKT 310 Principles of Marketing (3)
Required of all International Business Majors (Choose 15 credits)
IBUS 428 International Marketing (3)
IBUS 448 International Business Management (3)
IBUS 469 International Business Finance (3)
IBUS 485 Export Administration (3)
IBUS 490 International Business Policy (3)
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Major Restricted Electives
Choose three courses from one of the following business function areas (Op-
tion A, Option B or Option C.
OPTION A: Marketing
MRKT 316 Consumer Behavior (3)
MRKT 318 Promotional Strategy (3)
MRKT 324 Marketing Research and Analysis (3)
MRKT 339 Distribution Strategy (3)
MRKT 412 Professional Selling (3)
MRKT 420 Sales Management (3)
OPTION B: Finance
ACCT 310 Management Accounting I (3)
FINA 460 Investments (3)
FINA 462 Strategic Financial Management (3)
FINA 463 Security Analysis (3)
FINA 464 Financial Institutions and Markets (3)
FINA 467 Insurance and Risk Management (3)
OPTION C: Management
MGMT 385 Introduction to Management Science (3)
MGMT 440 Human Resource Management (3)
MGMT 441 Staffi ng (3)
MGMT 444 Organization Design (3)
MGMT 459 Management Information Systems (3)
MGMT 480 Human Behavior in Organizations (3)
Major Unrestricted Electives  
(Choose at least 3 credits)
ECON 420 International Economics (3)
FREN 202 Intermediate French II (4)
GEOG 341 World Regional Geography (3)
GER 202 Intermediate German II (4)
IBUS 419 International Business Seminar (3)
IBUS 492 Study Tour (1-3)
IBUS 499 Individual Study (1-3)
POL 231 World Politics (3)
SCAN 293 Intermediate Norwegian II (1-4)
SCAN 295 Intermediate Swedish II (1-4)
SPAN 202 Intermediate Spanish II (4)

Required Minor: None

INTERNATIONAL BUSINESS MINOR

Required for Minor
IBUS 380 Principles of International Business (3)
MRKT 310 Principles of Marketing (3)
(Choose four courses (12 credits) from the following)
BLAW 453 International Legal Environmental of Business (3)
IBUS 419 International Business Seminar (3) 
IBUS 428 International Marketing (3)
IBUS 448 International Business Management (3)
IBUS 469 International Business Finance (3)
IBUS 485 Export Administration (3)
IBUS  490 International Business Policy (3)
IBUS 492 Study Tours (1-3)

COURSE DESCRIPTIONS

IBUS 201 (0) Second Year Experience  
Fall, Spring

IBUS 380 (3) Principles of International Business
International dimensions of business: global business environment (economic, 
cultural, legal, political) and international business functions (management, 
marketing, fi nance, exporting, importing).
Pre: Junior Standing  
Fall, Spring

IBUS 419 (3) International Business Seminar
Topics on current developments in international business, technology, and 
leg is la tion.
Pre: IBUS 380  
Fall

IBUS 428 (3) International Marketing
Managerial approach to marketing decision making in multicultural market 
sit u a tions.
Pre: MRKT 310, IBUS 380  
Fall

IBUS 448 (3) International Business Management
This course examines cross-cultural differences in business practices. Among 
the topics covered are the differences in man age ment styles, multiculturalism, 
in ter na tion al negotiations, as well as international human resource issues, social 
responsibility and ethics in a global context, international labor relations, cul tur al 
synergy and multicultural teams.
Pre: IBUS 380  
Fall

IBUS 469 (3) International Business Finance
International fi nance functions in a corporation include currency issues, in-
 vest ment, fi nancial markets interacting, raising debt and equity, and export 
fi  nanc ing.
Pre: IBUS 380  
Spring

IBUS 485 (3) Export Administration
Provides knowledge and documentary skills in managing and implementing the 
export operations of fi rms engaged in in ter na tion al trade.
Pre: IBUS 380  
Spring

IBUS 486 (3) Consulting for Export Business
Student teams under faculty supervision assist area fi rms interested in de vel op ing 
or expanding international business.
Pre: Senior Standing/consent  
Variable

IBUS 490 (3) International Business Policy
A capstone course for students majoring in international business designed to ana-
lyze and integrate the various international business management decisions.
Pre: IBUS 428, IBUS 448, IBUS 469  
Spring

IBUS 491 (1-4) In-Service
Topics will vary across various hands-on practical experiences.
Pre: Consent  
Variable

IBUS 492 (1-3) Study Tours
Study tours are led by Minnesota State University, Mankato faculty and provide 
students with opportunities to visit companies and attend lectures by renowned 
experts from key sectors of economy, government, and business.
Variable

IBUS 497 (1-9) Internship
Supervised experience in business, industry, state or federal institutions. 
P/N only.
Pre: Consent  
Fall, Spring

IBUS 498 (1-3) Internship
Supervised experience in business, industry, state or federal institutions. Taken 
for grade only.
Pre: Consent  
Fall, Spring
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IBUS 499 (1-3) Individual Study
Individual study of special topics.
Pre: Consent  
Fall, Spring

   INTERNATIONAL BUSINESS


